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Become a Fan ¢iubSpoon Facebook:
http://Facebook.HubSpot.com

Join the Pro Marketers Group on Facebook:
http://Facebook.ProMarketers.com

Grade Your Facebook Profile or Page:
http://Facebook.Grader.com

wss32 - \WWant to learn more about using Facebook for business?

Download the freekit to get more tips and tricks on using Facebook to market
your business and drive more inbound traffic and ledlasp://bit.ly/FBKit)

and post your questions in the InboundMarketing.com forums
(http://www.InboundMarketing.com/Forun!
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Part 1: Intro duction to Facebook

Welcome

At this point, you have heard of social media and inbound marketing. Maybe you experimented with
TwitterandchecB R 2 dzii @2 dzNJ 1 A RaQ CI| 28he 2288 forciNgéfsiufiebtsi = | y R @
whowantto maked dzZNB G KS@ QNB | ff G (K @hydldeyaBy obthidNdateyto { I i dzNJ
youor your business?

Social media and inbound marketing are inciegly important assets for businesses to get found by
and engage with potential buyers on the wdlhink about the way you find information about products
and serviceg are you watching TV ads? Going through your junk mail? Or are you going to a search
engine or a friend? People have gotten better and betteigabringmarketing messages with DVRs,
caller ID, and spam filters, and instead go to Google and social netwoissiwers to their questions
The question for yois: will you be there to answet.

Facebook is not an evil timeaster, a community just foratlege students, osomething scey or
irrelevant for marketers, even you B2B folk&acebook is a tool for connengj people with those
around them. And, as with any social media tool, marketers have an opportuniget&acebook to
expand their online footprint andngage with customers directly.

But yes, it can be difficult to figure out what you can and shoulddahal. yes, it can be quite a feat to
convince your CEO to let you incorporate Facebook or a larger social media sim&tegyur marketing
plan. But, armed with the right knowledge and metritss possible.

So here we go. In an effort to get marketes to speed on how to use Facebook for marketings Q N5
publishing this ebook that will walk you through (absolutely) everything you need to know abiogt
Facebook for marketing tdrive real business results
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What | s Facebook?

Facebook is a socidility for connecting people with those around thegrfriends, family, coworkers, or
simply others with similar interests. Facebook started in 2004 as a closed community for college
students (requiring users to sign up with a valid university email addbeg$as since expanded
beyond that to high schos| corporations, regional networks, or any user across the world. Facebook
allows users to connect and shanformation in a variety of ways.

Why You Should Care:

At the time of ths writing, Faceboohkas over 20 million
active usersand that number continues to grow steadily.
isthe third most trafficked website in the worl(behind
Google and Yahooand the most trafficked social media site
in the worldf. As early as July 2007, Facebook staceiting
itself one of the top people/social search engines on the
web,* though some disagre®

CKAY]l @2dz2NJ Odza G2 YSNA ItéhBof Q
thousands ofegional, workrelated, collegiate, and high
school networks. More thatwo thirds of Facebook users are
outside of college and the fastest growing demographic is
those & years and oldeiVhile Facebook started off as a
community for college student#,has expanded far beyond
that and you will be harghressed to find a demographic no
yetNBELINBASYy G SR | Y@nfion GerOS o 2 2
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Business Goals for Using Facebook:

e Get found bypeople who are searching for your products or services

e Connect and engage with current and potential customers

e Create a&community around your business

¢ Promote other content you create, including webinars, blog articles, or other resources

This ebook will discuss how to use Facebook to achieve these business goals.

! http:/iww.new.facebook.com/press/info.php?statistics
2 Compete.com

% Comscore

* http://blog.facebook.com/blog.php?post=2535632130

® http://searchengineland.com/faceboekne-of-the-top-searchenginesi-dunno-aboutthat-11646.php
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Part 2: Setting Up Your Facebook Profile

This section iall about setting up your personal Facebook profile. To fully and authentically engage on
Facebook, you shuld create a personal account and start making connections and sharing information.

Personal Accounts vs. Business Accounts

On Facebook, Profileseameant for people and Pages are meant for businesses. To fully engage and
t SOSNI 3S ClL0OS06221Q4a FSIddNB&as e2dz aKz2df R ONBIGS t
balancingousiness and personal contactssS Qf t O2 @SNJ dént & Ay GKS ySEG &S0

Whatnot to do with your personal profile: Do not create a personal profile for your busifeséiles

are for people, Pages are for businessEacebooks buildingsignificant newfunctionality for

businessesand all of this functionality isnlyl @+ Af I 6t S G2 tF3Sad 2SQftt Gl 1
section.

facebook Meme Profe Fricads Inbox 3 e vpe Setwgs Logot R &
lhomas_l(ent o o Morketing CHRPID
m-r P ——— e vpe  Setngs togos  EREEE
e} 2
- T el Gl What not to do:
n W K citcide gl | A BULAG £0 | e e e e Do not create a
ot " * facebook BECE R personal profile
s s K o spectaculy pages MR 4 s Wk ke S wasscd s Il v 7 .
At o for your business.
for noos, nonprofits, s .
— e nd ol sy [ I — Profiles are for
Lo Arge : [ 4 pes ] HUbS»l people’ Pages are
s A8 Moustats yored the orovps s of - P o s o '
@ for businesses.
— o
] Acoteator 0 % d
Sarc L Moustafa Top 4 Events in Lebanon: MENA ICT Week| G.E. Week |
Isdormatsce f,’l‘re;:‘c/ijzl-,l:l:aw" Conference &,':.lyﬂﬁi\:"de"(e Day:
Dok [ € e %
o -
Kackaers [ ¢ ) m 2 &

There are a few key differencestween Business Pages dndrsonal Profiles:
¢ Pages allow you to designate multiple administrators, so that you can have multiple people help

manage the account, and if one of your administrators leaves the company, you can still have
control over the Page.

e Pages are, by defaupublic and will start ranking in Facebook and public search results.

e Pages are split into different categories (local businesses, brands, musicians) that help you get
listed in more relevant search results.

e Personal profiles have friends, which require maltacceptance, whereas anyone can become a
fan of your Page without first going through administrator approval.

Worried about privacy? Facebook is very flexible in letting you contralgxposure on Facebook. A
later section will discuss how to custdme your privacy settings to control who sees which parts of your
profile, so that yo can safely engage on Facebook with both personal and business contacts.

HubSppt

www.HubSpot.com



A Tour of the Facebook User Homepage

Filters¢ Filter the news feed
stories by network, friend
list, or story type (pbtos,
status updates, etc.)

g2

Publisher¢ Post an update,
photo, link, video, etc. to be
published to your profile and
@ 2dzNJ FNRSY

Requests; View your
outstanding friend, event, or
application requests, as well
as unread page updates.

face book Home Profile Friends Inbox (12 Settings  Logout =gl
- Requests See All
r - i What' ind?
] MeGlons | al’s o your min 251 39 friend requests
\ [ 2 event invitations
jﬂ Boston Friends &? 1 friend suggestion
23 oth ts
S5 HubSpot Cindy Cooper Kazan check out Rebel Green in the news! [ 23 other reques
jﬂ Professional A Cool Mom Picks - the coolest gifts and gear for parents Suggestions Ses All
Source: www.,coolmompicks. com i
£ parents Cool Mom Picks is the popular shopping blog for what's cool and Bg:n E})?r“k!l] Donfl;ts =
noteworthy for kids and those who love them. Reviews of baby ) Iends are tans.
& Status Updates dothes, kids dothes, baby shoes, handmade items, artisan toys, sa nuws ow py DECOME 3 Fan
Photos the coolest ...
‘ﬁl Links Sponsored
* More + Create Rejoice. Z:H
Urvi Mehta and Gradon Tripp are fans.
‘ﬁl 4 minutes ago * Comment - Like - Share [(v)] Happiness just went on
i Dan Dunn I think I need to mow my lawn. In the upper-left of the picture I/'
. is an 80lb dog. Picture tells the story, right? http://twitpic.com/538w
ol & minutes ago * Comment - Like lh
Become a Fan of Honda Insight
Jeff Bullas "iLike ..a Tool for Marketing Bands & Artists.Integrates New
Features to iPhone, FaceBook, MySpace, YouTube and Twitter" Highlights
hittp://bit.ly/CFzt ‘e
10 minutes ago * Comment - Like Class of 2000
Dan Abdinoor is tagged.
- Andrea Stout one down, five to go!
- 11 minutes ago - Comment - Like
Hazel in the backyard
Pamela Leigh Seiple
Christopher Penn PR homework fail: got a press release addressed to commented on this.
% me by name ending with "Christopher, do you currently use Twitter?".
12 minutes ago - Comment - Like Nueve de Mayo E
2 friends attended.
. Albert Maruggi =t £:47am May 13
AGH! |
B} Applications ﬁi 1 | E | 1# Chat (Offling) | [;I
News Feed;, 2 dzNJ F Highlights¢ Featured
most recent activities photos, events, notes, etc
(posts, photosetc.) that your friends are Notifications ¢ Short
throughout Facebook. interacting with. cut to view most
recent notifications.
Links to Applications; Facebook Chat Set your

Navigate to your applications.

HubSppt

status and chat with your
Facebook friends via instant
message within Facebook.
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Step 1: Sign up for an account.

Goto www.facebook.cormand sign up for a free account.

facebook

Facebook helps you connect and share wit Sign Up
the people in your life. It's free and anyone can join

b & .
= 2 e |
Y ’ T  E—

Tam: Eéle—d-'s—ex: V[

Full Name: | \

g e N Birthday: |Mond1: vHDay: v“‘{ear: v‘

;} & S Q Vihy do 1 need to provide this?

To create a page for a celebrity, band or business, click here.

Step 2: Edit your profile.

Ol 2y Gt NPRERYRéEYSYdzOKS2yiQl) #SMNE | 62dzl ciKS K2Y
ff O2 @SN lysulfillin ybur profildNan@ add sor@eyfriorfls.

faceboo Profile Friends Inbox (10 Ellie Mirman ~ Settings  Logout

Search m

Requests See All
What's on your mind?
i P 25, 29 friend requests  [5T] 2 event invitations
5_@ MeGilians &? 1 friend suggestion Q 17 other requests
1F] Boston Friends
Suggestions See All
I Hubspot Bernie Borges Twitter and Facebook continue to grow. MySpace is
) stagnating. http://snipr.com/hlwh Robert Bruce =
i Professional _g 9. hitp://snip ) / Add as Friend
9 minutes ago - Comment - Like
jf_l Parents
AL Status Updates Jen.rlrfer Zampieron qukln till 5
11 minutes ago - Comment - Like Sponsored
Phatos DOVE® Gift 2]
] Links Katie Farrar FRIDAY!! Send virtual chocolate to a friend
) ) and get the real thing (for freel).
* More + Create 12 minutes ago * Comment - Like Ifit’s Mars, you know its real
chocolate.

/| tA01 2y GKS aLy¥2¢ Glo IyR GKSYy G@9RAG LYF2NXNI GAZ2

‘ wall Info Photos Boxes HNotes ‘

ﬁ Edit Information
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Add basic, personal, contact, and work/education informatiihinformation is optional, but use this as
an opportunity to connect with people Wh similar interests and connections from school or work.

e Basic information: Birthday,

hometown, relationship status | o | e I
o Pe[s9nal i'nfmlatiorj: Interests, 4 Cicon a profie secton below o it
FOUAQGAUASEAE | YyR |
description. P Basic Information
e Contact information: Email Cre e
address(es), phone numbej(s i ———

location, website.

e Education and Work: High schools
and universities you attended, as
well ascompanies where you worked.

» Education and Work

Step 3: Join networks.

1 2y G{SUGKYVIREVYBYJAKBEYR2WKRKXIKG OO02dzy i {SlGGAYy
48 abSis2N) & dé

facebook Home Profile Friends Inbox (10 . Settings Logout [yl

! Account Settings
|B Privacy Settings
@ Application Settings

My Account

Networks | Notifications | Mobile | L Payments

Find some relevant networks to join. Networks play a key role in helping you
connect with people. You can join a regional network (o_ne onl)_/)(apcﬂo Enter a iy, workplace, school, or
five total) school or company networks (must have a valid email address for | 9™
L. . . . Network name:
e_acr). J_)lnlng a network will help people find you, _aqd will help you rank Bcton
higher in Facebook searches when the searcher is in a common network.
Boston University

Step 4: Connect with friends. Boston Colese

Chestnut Hill, Massachusstts

Join a Network

Boston Conservatory
Boston, M= ts

Facebook a id® hefp connect you with yodriends, family, coworkers,
andother connections. There are a few tools available to help you start
connecting with people you already know.

I tAO1 2y GCNASHRAES WA HKSE Eea2saS 4CAYR CNASYyRSE

faceljook Home Profile Friends Inbox (2

Recently Added
Find people you know on Fad

P

All Friends

Your friends on Facebook are the sgme
real world. You can use any o Invite Friends

Find Friends
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You can import a contact list, have Facebook search your email addresssbaath for people in your
yStig2N] az 2N S@Sy OKSO]l 2dzi CIFO0So6221Qa FTNASYR adzA
hyOS @&2dz TAYR a2YS2yS @&2dz {y26x OtAO0O]l &!RR la
GFNASYRAY3IE &a2YS2yS gAff aSyRaéikdeedfriendsyrSaal 3S {2
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